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"Think about the last couple of weeks, what % of distance (miles or kilometers) driven did you use
Car sharing, ride hailing, taxi vs. Public transport vs. Own car/a car of a friend vs. other?"

Roland
Berger
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Indicator Rating: Share of car driving ~ 100%< x<80%  60%< x<80%  60%< x<40%  40%< 25% 25%<x<10% x<10%

Source: Roland Berger
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"How many people do you know who don't or did not want to buy
a car because they exclusively use other mobility concepts?"
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Indicator Rating: Share of people knowing at least 1 person ~ 0%=< x<20%  20%< x<40%  40%= x<60%  60%= x<80%  80%= x<100%  x=100%
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® Autonomous (HB)EE)
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Would you still buy a car again, if fully autonomous robocabs
could be used at lower cost per trip compared to your own car?
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® Digitalized (FY#4k)
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Usage of internet in vehicle purchasing — to what extent will you
use the internet? (average % of people who selected the usage)

Usage the intranet/ ... toinform me about the car ... to get offers ... to buy directly in | do not use Internet
use the internet for ... itself, its features, etc. to buy the internet
s
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2
14
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71 61
52 10
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AN |

South Korea
-

2.8
A

Japan
I

43

| | |__EN | ___ B [ [ ]]
Indicator Rating: Share of people with interest to directly buy on the internet 0%< x<5%  5%<x<15%  15%<x<30%  30%< x<50%  50%< x<75%  x=75%

Source: Roland Berger
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® Electrified (EBik)
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Do you consider to buy a
battery electric vehicle as your next car?
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